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Recruiting the best talent  
all over the world

Audience: Students, recent graduates and experienced engineers

http://dwcmakethingshappen.com


_EADS recruit large numbers of undergraduate 
interns and graduate hires for their sites 
based all over Europe, particularly in France, 
Germany, Spain and the UK

_They look for internationally mobile graduates 
with good language skills, business 
awareness and ideally technical disciplines 
such as Avionics or IT

Challenges



Solution

_For both audiences, we developed multi-channel, 
multi-language communication plans:

_Internships:

	 Posters, leaflets and contact cards were produced  
in 3 languages (English, French and German) for 
target international universities and career fairs.  
Web banners and job postings were placed  
on European student job boards.

_Graduates:

	 Web banners, job postings and targeted emails  
were placed on job boards not only in Europe  
but also in India, USA and Middle East.



_Applications exceeded 
expectations from 
target nationalities  
and key skill groups. 

Results



Gallery



For more information contact 
Rob Smith or Chris Skinner on 
+44 (0)20 7323 2713
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