


_Create a pipeline of candidates for the brand’s 
fast-growing business activities in China

_Raise the profile of Shell’s employer brand 
amongst Chinese students studying abroad 

_Ensure that Shell was on their radar when they 
returned to China.

Challenges



Solution

_Distribute free phone cards to Chinese 
students for Chinese New Year 

_Microsite with online registration  
on Shell careers website 

_Phone Card fulfilment with  
information pack 

_Ongoing CRM and target events  
at key partner universities 



_21,000 registrations from  
Chinese students studying  
in over 20 countries

_34% of registrations were by 
students in their penultimate  
or final year at University

_51% of registrations were from 
students with up to 3 years post 
University experience

_Over 38,000 phone calls were  
made via the Shell phone-cards

Results



_Significant increase in visitors 
to Shell’s Chinese website

_Increased participation  
from Chinese students  
at Shell Careers events 

_As a result of this, additional 
campaigns targeting other 
ethnic student communities 
have been run in Asia 

Conclusion



Gallery



For more information contact 
Rob Smith or Chris Skinner on 
+44 (0)20 7323 2713

dwcmakethingshappen.com




